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Recent research suggests that individual values play a significant role in the structuring and func-
tioning of a lifestyle. In the present study we empirically examine the relation between individual
values and lifestyles and describe its peculiarities. The article covers the results of quantitative
content analysis and principal component analysis, carried out for empirical indicators of lifestyle
for Ukrainian high school students and undergraduates (N = 170). The results are presented by
eleven components distinguished as a result of the empirical study, which describe individual
lifestyles in their connection with basic human values. Our findings suggest that basic human
values serve as the ground for individual lifestyle construction and life practices or arrangements.
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INTRODUCTION

In 1981, Sobel noted: “Lifestyle is currently one of the abused words of the
English language. Social scientists, journalists, and laymen use it to refer to al-
most anything of interest, be it fashion, Zen Buddhism, or French cooking” (So-
bel, 1981, p. 1). Thirty years later, the problem of the operationalization and con-
ceptualization of lifestyle is still analyzed within different directions of human-
istic thought; however, there is no unified point of view on the meaning of this
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concept. This fact hinders the definition, description, and systematic study of the
functional peculiarities of the phenomenon. In this context, the fundamental
questions about the structure of lifestyle remain open.

One more reason behind the scientific interest in studying the concept of life-
style from the psychological standpoint is the fact that in the same conditions and
at the same stages of life people organize their lives in completely different ways
and do not always act according to the circumstances. So far, it has been sug-
gested that value orientations can influence the formation of an individual’s life-
style. For instance, it has been stated that lifestyle as a set of behaviors may be
explained and justified by a set of related values, attitudes, and orientations
(Stebbins, 1997). According to Plummer (1974), one of the measures of lifestyle
is the things of importance in one’s immediate surroundings as well as opinions
constituting the view of oneself and the surrounding world. Johannson and Mie-
gel (1992) recognized that the constant change in societal and cultural values
held by particular social groups played a key role in individual values. Nie and
Zepeda (2011) define lifestyle as a mixture of habits, conventional ways of doing
things, and reasoned behavior, which is underpinned by values and attitudes.
Lifestyle is also defined as a social and psychological construct that covers the
set of individual values along with the form and content of an individual’s life
activity (Shvalb, 2003; Tytarenko, 2014). Brunso, Scholderer and Grunert (2004)
defines lifestyle as a system of individual differences in the habitual use of de-
clarative and procedural knowledge structures that intervene between abstract
goal states (personal values) and situation-specific product perceptions and
behaviors.

The supposition about the role of individual values in the structuring and
functioning of a lifestyle may seem explanatory; nevertheless, empirical research
into this problem is lacking. Based on the previous research studies (Malyna,
2009; Nie & Zepeda, 2011; Bardi & Schwartz, 2003; Brunso et al., 2004; Tyta-
renko, 2014), I concluded that there was a link between individual lifestyles and
personal values that defined the peculiar arrangements of individual life practices.

Therefore, the objective of the present study was to empirically examine the
link between individual values and lifestyles. To be more specific, the aim of this
paper is to demonstrate the presence of the value ground in individual lifestyles
as well as to define and describe the peculiarities of this relation. The study will
shed more light on the influence of values on individual lifestyles and help estab-
lish future directions in research on this problem. The article comprises notion
operationalization, the description of empirical research, as well as the presenta-
tion and discussion of results.
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LIFESTYLE IN HUMANITIES
AND SOCIAL SCIENCES

The notion of lifestyle was first introduced into the field of sociology by We-
ber, Roth and Wittich (1922), who considered it to be the most important criteri-
on for the stratification, existence, and preservation of status groups in society.
The idea of lifestyle as a basis for social stratification was developed in the
works of Bourdieu (1998), who viewed it as a product of habitus and defined it
as a system of established social practices. Toffler (1970) emphasized the indi-
vidual dimension of lifestyle. He presented lifestyle as a set of conscious and
unconscious connections between an individual and subculture, which defines
the mode of existence of an individual by introducing a certain order, principles,
and values into their life. Giddens (1984) described lifestyle as routinized prac-
tices, namely choices, behaviors, attitudes, and beliefs. Lifestyle has also been
addressed in the consumer approach (Sobel, 1981) as a way in which behavioral
patterns that reflect individual and societal identities are organized. This perspec-
tive is quite similar to the cultural approach, where lifestyle is seen not only as
a consumption feature but also as the way in which cultural products are created
(Chaney, 1996). Ukrainian sociologist Sokhan (1982) regarded lifestyle as an
individually assimilated mode of behavior, communication, and activity that is
typical for a certain category of people. Based on the aforementioned findings,
we can conclude that within the sociological approach the notion of lifestyle was
considered to be either a complex of social practices that serve as a basis for
social stratification or as a choice of social practices that involves the self-
-identification of an individual with different subcultures or cultural groups to
which he or she belongs.

Within the framework of psychological science, the notion of lifestyle was
developed along the following lines. Firstly, it was addressed by the psychoana-
lyst Adler (1927), who defined it as a defensive tendency that manifests itself as
a way in which individuals seek to accomplish goals in their lives. A further
elaboration was proposed by Lombardi, Melchior, Murphy and Brinkerhoff
(1996), who viewed lifestyle as a complex of individual defenses that define life
activity, patterns of social behavior, perception of the self and the world, and life
adaptation manners. Plutchik and Plutchik (2003) developed the idea of lifestyle
as a set of psychological defense mechanisms. In the context of the humanistic
paradigm, lifestyle was presented as an integral formation of individual disposi-
tions within human behavior (Allport, 1968). In cognitive psychology, lifestyle is
defined as a multidimensional hierarchical system that integrates and modulates
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information by coordinating cognition and affective responses by selecting par-
ticular modes of processing (Royce & Powell, 1981). A special approach is pre-
sented by scientists who view lifestyle as a strategic way of individual communi-
cation with physical and social surroundings. In this context, lifestyle tended to
be defined as a set of strategic ways of an individual’s interaction with the physi-
cal and social environment, which present themselves as sustainable ways and
forms of life organization (Sardzhveladze, 1989; Leontiev, 2006). According to
Jensen (2008), at the individual level lifestyle can be defined as a pattern of re-
peated acts that is rooted in beliefs about the world and oneself, guided by inten-
tions to attain goals, and regulated by social feedback as well as by access to
artefacts. Similarly, lifestyle can be defined as a set of organized life activities,
primarily leisure activities (Larson, Richards, Sims & Dworkin, 2001; Larson,
Hansen, & Moneta, 2006), and as a contrasting pattern of how people spend their
time (e.g., work, leisure, education, consumption, family life) (Jindra, 2014).
Overall, this approach envisages a multifaceted coverage of spheres of human
activity and self-regulation and postulates an active position of an individual in
relation to the design of their own life. Likewise, lifestyle can be defined as
a specific organization of life practices, provided that life practices are character-
ized by the regularity and recurrence or behavioral patterns.

In the present study, [ understand lifestyle as a characteristic of an individu-
al’s life activity that manifests itself in regular behavior patterns at various levels
of this activity, namely: (1) an individual’s general interaction with the world,
(2) life strategies and tactics, and (3) cultural preferences. Describing lifestyle as
a characteristic of life activity and a product of an individual’s interaction with
the environment, it is necessary to consider it as a manifestation of subjectivity
and individuality, which can reflect personal life choices and self-actualization
prospects in the form of a certain social quality in a specific context of relations
with the world.

Consequently, the first level involves identifying the nature of an individual’s
relationship with the world, the general direction of an individual’s activity, the
determination of life practice peculiarities while the practical implementation of
these relationships takes place at the level of life strategies and tactics. Life strat-
egy is understood as a means of life organization and life flow regulation, which
is reflected in the identification and attainment of personal goals. Life strategies
may therefore serve as indicators of an individual’s relationship with the world,
as their attitude towards it and their own life, which manifests itself in the way
life tactics are chosen and implemented. Life tactics, in turn, are presented as
conscious, partly conscious, or unconscious programs of action, which are re-
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flected in a complex system of the individual’s everyday choices in real life con-
ditions; they are aimed at the attainment of goals and at the realization of termi-
nal and instrumental values. The level of cultural preferences not only manifests
individual cultural preferences in various spheres of life, but also includes stylis-
tic self-representation, namely the system of choices an individual makes in fa-
vor of certain types of clothing, everyday usage, and daily routine.

As an integral characteristic that exists on several levels of life activity, life-
style cannot be directly observed by researchers but requires the study of its
manifestations at each of these levels. To measure lifestyle, I chose the methods
of quantitative content analysis and principal component analysis.

METHOD

Participants

One hundred and seventy Ukrainian high-school students and undergraduates
participated in the research in exchange for a free-of-charge individual counsel-
ling session (N = 170, Myee = 16.2, SD = 1.31) in the spring of 2016. The sample
included participants from several educational establishments: a private school
(N = 38, My = 14.06, SD = 0.63), a state school (N = 38, My = 15.5,
SD = 0.60), and a medical college (N = 94, Mage = 17.1, SD = 0.85). 22.35% of
participants in the sample (private and state school students) lived in a big city
(Kyiv), while 55.3% (college students) were from a smaller city (Kherson). The
selection of several educational establishments from different locations helped
recruit participants of different ages and backgrounds. The sample included
45 male and 125 female respondents.

The participants’ age was determined by the objectives of a broader research
project, which consists in studying the mediating factors of the influence of value
orientations on lifestyle. The age of adolescence and youth can be viewed as
periods when self-esteem is actively formed (Tanti, Stukas, & Halloran, 2008)
and role models take on a particular importance; both can be considered key
factors mediating the influence of value orientations on lifestyle. Moreover, this
age period can be regarded as the first stage at which individuality is realized and
manifested in life choices as life tasks are set and life practices based on individ-
ual preferences are constructed and selected (Malyna, 2009). All these considera-
tions determined the choice of 14-to-24-year-old participants for the study of the
lifestyle-value relationship.
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To form the sample, I used non-probability consecutive sampling. The initial
sample consisted of 200 participants. After data collection, data from 30 partici-
pants were excluded due to partially missing responses. Thus, the final sample of
170 participants represents a participation rate of 85%.

Procedure and Materials

The data collection procedures in all educational establishments took place
during classes upon previous agreement with the school administration. Data
were collected during one meeting with the participants in each educational es-
tablishment. All participants were thoroughly instructed on the procedure, com-
pletion time (60 minutes for all tasks), and the sequence of tasks. Each partici-
pant was asked to write two short essays on the topics suggested by the re-
searcher and then to complete the questionnaire, although no strict limitations
were imposed on the participants regarding the sequence of tasks. In addition, the
participants were instructed to provide answers that contained their immediate
thoughts and ideas.

Measures

Based on the fact that lifestyle in its broad sense can be viewed as a manifes-
tation of subjectivity and individuality at different levels of life activity, a pre-
sumption was formed that the standardized and formalized methods of empirical
research would have lower measurement efficacy, since they may significantly
limit the diagnostic potential by reducing it to formalized answers elicited from
the respondent (Boyd et al., 2015). On the contrary, operationalizing the concept
of lifestyle entails the need for precise specification to measure every structural
element of the phenomenon investigated (Miseng, 2018). Bearing in mind the
structural complexity of lifestyle, I considered each of its elements separately
and successively in terms of diagnostic potential and measurement methods.
Measuring lifestyle manifestation at the level of general interaction between
the individual and the world. The essay writing task was aimed at investigating
lifestyle at the level of general interaction of the individual with the world and
consisted in writing two essays on the following topics: “What is the world for
me?” and “Who am I to the world?” The first essay allowed each participant to
convey a personal attitude to the world and the surroundings, while the second
one was meant to reveal the character of the relationship between the individual
and the world. The essay topics were formulated in such a way as to enable the
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participants to present their stance in the context of their overall interaction with
the natural, social, and spiritual environment.

Measuring lifestyle manifestations at the levels of life strategies and tactics
and cultural preferences. [ used a specially designed questionnaire, with the
following questions: “What are your life goals?,” “What are you planning to do
in your life within the next 10 years? Please mention seven activities,” and
“What is your favorite style of clothes?” The first question is aimed at identify-
ing the individual’s life goals and his or her idea of the desired future, while the
second one invites the respondent to elaborate on the global ways (tactics) of
fulfilling these intentions in the next 10 years. The third question focuses on
eliciting information on individual preferences in a particular cultural sphere: in
this case, accessory preferences.

Data Analysis

The text array was subjected to quantitative content analysis, the purpose of
which was to determine the quantitative text structure for further statistical anal-
ysis. The text analysis consisted of the following steps: primary text array analy-
sis, the choice of the unit of observation, the finalization of units of analysis, the
definition of analysis categories, and the analysis of the collected data (Prasad,
2008).

Text Analysis

During the primary textual data analysis, I noticed that each individual re-
sponse consisted of personal judgments and beliefs that described individual
attitudes, relationships, plans, goals, and intentions. In my opinion, the majority
of the judgements might be semantically linked with the ten value-motivational
blocks identified by Schwartz (1992). Based on the researcher’s personal obser-
vations, a decision was made to introduce Schwartz’s ten value-motivational
blocks as the main categories of the analysis (Figure 1).

To cover all levels of lifestyle manifestation, an individual response to every
written task set before the participants (each of the two essays, every separate
question in the questionnaire) was chosen as a unit of observation. Value judg-
ment was chosen as a unit of textual array analysis. A value judgement is
a judgement based on an individual set of values that expresses individual atti-
tudes, positions, goals, and action plans.
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Figure 1. Circular structure of values according to Shalom H. Schwartz.

As mentioned above, the ten values from Schwartz’s theory (Conformity,
Tradition, Benevolence, Universalism, Self-Direction, Stimulation, Hedonism,
Achievement, Power, and Security) were selected as the main categories of text
analysis. The categories can be described as follows:

1. Conformity. This category covers judgments that depict the respondents’
inclination to restrain themselves from acting in ways that may harm others or
are socially inappropriate; it points to the importance of self-discipline, courtesy,
and respect for parents and elders.

2. Tradition. This category covers judgments that are related to the respect of
traditions and customs as well as to the preservation of ideas that exist in culture
and religion and may appear in the form of respect for traditions, piety, obedi-
ence, and acceptance of one’s destiny.

3. Benevolence. The judgments that belong to this category reflect the im-
portance of the existence and well-being of the immediate environment (family,
relatives, friends).

4. Universalism. These judgements are associated with the desire to change
the world and the environment for the better and to work for the public good.

5. Self-Direction. This category comprises judgments about the necessity of
exploring the world, thinking and acting independently, gaining experience,
choosing, and creating.
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6. Stimulation. This category encompasses judgments that stem from the goal
of obtaining impressions, experience, novelty, and challenges in life.

7. Hedonism. These judgements reflect the goal of experiencing pleasures,
sensual gratifications, enjoyment of life, entertainment, and a sense of happiness.

8. Achievement. The judgements in this category reflect the desire to succeed
(personally and professionally) by demonstrating competence according to social
standards as well as to gain public approval and authority that is not related to
financial benefits.

9. Power. This category is associated with judgments that reflect the im-
portance of gaining material wealth and profit, social status and prestige, control,
and dominance.

10. Security. This category expresses the desire for safety as well as harmony
and stability in the environment, society, and relationships.

I predicted, however, that the above categories would not fully cover the con-
tent of the text array. Therefore, the judgements that did not fall under the previ-
ously defined categories were further analyzed and, based on their semantic load,
several additional categories of analysis were introduced, namely:

1. Education and Career. This category covers judgements that reflect the
need for education as well as professional and career development.

2. Self-Development. This category covers judgements that manifest the de-
sire to develop oneself, maximize one’s potential, and contribute to personal
development.

3. Emigration. The judgements falling into this category reflect the desire to
emigrate or change one’s place of living.

The categories of analysis that represent accessory preferences were formed
separately. These categories are: “Casual,” “Classic,” “Emphasizing femininity/
masculinity,” “Mood-related clothes,” “Brand clothes and other fashionable
styles,” “No favorite style / List of clothes,”® “Colorful clothes & Individual
style,”? and “Comfortable clothes.” Examples of participants’ individual re-
sponses classified into each category are provided in Table 1.

! The respondents reported not having a favorite style of clothes but listed the clothing items
they liked to wear.

2 The respondents preferred to choose colorful clothes or indicated an individually developed
style of clothing as their favorite one.



242

DARIA MISENG

Table 1. Examples of Individual Responses by Category of Analysis

Level of an individual’s general interaction
with the world

Life strategies and tactics level

No Category What are you
What is the world for Who am I for the planning to do in What are your life
me? world? your life within the goals?
next 10 years?
1 Conformity “The world is a big n/a n/a n/a

2 Tradition

3 Benevo-
lence

4 Universa-
lism

5 Self-
Direction

6 Stimulation

7 Hedonism

8 Achieve-
ment

place and I am a small
grain in it”; “I am

a person to follow the
world’s rules”

“This is a place where
you have to respect
and look up to others”

“The meaning of
everything lies in the
family”; “I am sur-
rounded by nearest
and dearest people”;
“The most important
thing for each person
is a family”

“You have to change
the world for the
better”; “This is

a place where one
should fight for jus-
tice”; “This place is
to be improved”

“The world is the place
for my self-realiza-
tion”; “The world is
the place where I can
show myself as a per-
sonality”; “The world
gives me the oppor-
tunity to develop
myself”

“My world is boring”

“This place is full of
fun”; “One has to
enjoy life”

“You have to fight to
be successful”; “The
world is the place
where you have to do
your best to keep up
with the others”

“I am God’s child”

“My place is where

I am loved”; “We live
to make a family”;
“We live to love and
to be loved”

“I want to do some-
thing useful for this
world”; “My aim is to
help people in need”;
“I need to contribute
to society”

“I am a personality”;
“I have my own life
mission”; “T am

a human being in
search of my own life
path”; “I will find my
vocation”

“You have to admire
the world, its beauty
and art”; “I must fight
the boredom of exist-
ence”’;

“I am here to be hap-
py”; “We are created
to celebrate life.

“I want to become

a highly qualified
professional”; “I will
become famous”;

“I should find a pres-
tigious job”

“I will be serving
God and be His
good child”

“I will get married”;
“I will build a fa-
mily”; “I will help
my parents”; “I will
keep in touch with
friends”

“I will help home-
less animals”;

“I will be volunteer-
ing at the hospital”;
“I will help people
for free”

“I will explore
myself”; “I will
fulfill my dreams”;
“I will be looking
for my life path”,
“I will do what I
feel I need to do”.

“I will be travelling
a lot”

“I am planning to
be happy”; “I will
do what I like’,

“I will be working
hard to get the best
results”; “I will
choose the most
prestigious educa-
tional establish-
ment”

“I want to find unity
with God”.

“I want to become

a good parent”;

“I want to find a per-
son to build a big
family with”; “I want
to give birth to kids”;
“I want to look after
my parents”

“I want to build
a hospital for peo-

e}

ple”,

“I want to find

a beloved job”; “My
goal is self-expres-
sion”; “I want to
become worth some-
thing”

“I want to visit many
countries”

“I want to be happy”;
“I want to enjoy life”

“I want to become
a professional well-
-known abroad”;

“I want to become
successful”
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9 Power “Money rules the “I will earn a lot of “I will launchmy  “I want to earn a lot

world” money” own business”; of money”; “I want to
“I will find a well-  build a house and buy
-paid job” a car”

10 Security “The world is cruel: “I want this war to “I will try to be “I want my home

people kill each other”; end”; “I want people  healthy”; “I will back”

“The world is cruel, no not to be egoistic: they join the army”.

love is left”; “The war  should not ignore you

in eastern Ukraineis ~ when you need help”

a problem to all of us”

11 Education n/a n/a “I will be climbing  “T want to study in

and Career the career ladder”;  the best university”;
“I will be study- “I will obtain a PhD”;
ing”; “I will be “I want to graduate
learning foreign cum laude”
languages”; “I will
graduate”; “T will
be looking for
a part-time job”

12 Self- n/a n/a “I will be develop-  “I want to fight my
Deve- ing my talents”; fears”; “I am an
lopment “I will be working  interesting and multi-

on my personality  faceted personality.
and character”;
“I will be changing
habits”
13 Emigration n/a n/a “I will be consider- “I will move abroad”;

ing different coun-
tries for living”

“I will go abroad to
study”

The frequency indices were calculated by dividing the total number of judg-
ments in each category by the total number of value judgements in each individ-
ual response (separately for each of the essays and questions in the survey). The
frequency indices was presented in the form of decimal fractions and varied from
0.1 to 0.9 in those cases when value judgements fell into more than one category.
Zero value (“0”) was used when value judgments were absent in the individual
response, whereas “1” was used when all value judgements in the response fell
under one category. For each category that reflected clothing preferences, one of
two anchor points were chosen, depending on the presence or absence of a given
characteristic in the respondents’ answers: 0—the characteristic is not present,
1—the characteristic is present. All in all, 54 categories were formed, 52 of
which were applied thereafter as empirical indicators of lifestyle and as variables
for further statistical analysis.
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Statistical Analysis

To identify components and statistically significant correlations between the
lifestyle indicators at different levels of lifestyle manifestation, I selected the
method of principal component analysis with Kaiser normalization (performed
using SPSS 22). The procedure of principal component analysis was divided into
two parts. The first procedure included only those variables that were identified
as empirical indicators of lifestyle at the level of an individual’s general interac-
tion with the world and at the level of life strategies and tactics, whereas the sec-
ond procedure was performed for the full set of variables, including cultural
preferences. The two variants were needed to ensure the stability of the compo-
nent structure due to the heterogeneity of the variables subjected to analysis. The
clothing preference variables are presented as binary variables whereas the re-
maining ones are presented as numerical variables. To avoid the risk of compo-
nent structure distortion, I decided to perform two procedures, which was also
meant to help solve the problem of statistical power. In both procedures, the Kai-
ser criterion was applied to determine the number of components for extraction.
Their number suggested for extraction based on the Kaiser criterion was large
and therefore less likely to meet the needs of the study. Therefore, the number of
components for extraction was determined by the minimum acceptable percent-
age of the variance explained (50% of total variance explained) (Hair, Black,
Babin, & Anderson, 2010).

RESULTS

As a result of the content analysis of open-ended responses obtained from the
participants, the empirical indicators of lifestyle were defined. I found that each
value category was present at each lifestyle manifestation level, which is proven
by the mean values for each variable presented in Table 2. As can be seen, some
mean values for the variables are notably higher than others. Moreover, the vari-
ables that represent the categories of Benevolence and Self-Direction have higher
values at all levels of lifestyle representation. It must be noted that the variables
formed based on the “Who am I to the world?” essay include a larger number of
variables with mean values higher than 0.1. The variables in the Education and
Career category also have notably higher mean values compared to the rest of the
variables at the level of life strategies and tactics of lifestyle manifestation. The
prevalence of some values over others may possibly reflect the age specifics of
the sample (14-to-24-year-olds).
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Table 2. Mean Values for Content Analysis Categories

Category Mean

variable

Category Mean

variable

Category Mean

variable

Category
variable

Mean

Category Mean

variable

Level of an individual’s general

Life strategies and tactics level

Cultural preferences

interaction with the world level
What are you plan-
What is the world Who am I for ning to do in your What are your What is your favor-
for me? the world? life within the next life goals? ite style of clothes?
10 years?
Essay 1. 0.02 Essay 2. Plans. 0 Life goals. Casual 0.61
Conformity ’ Conformity Conformity Conformity clothes .
Essay 1. Essay 2. Plans. Life goals. Classic
Tradition 0.01 Tradition 0.01 Tradition 0.01 Tradition 0.00 clothes 0.24
Essay 1. 0.23 Essay 2. 0.18 Plans. 0.16 Life goals. 0.19 Mood-related 0.04
Benevolence Benevolence Benevolence Benevolence clothes
Essay 1. . Emphasizing
Universa- 006 P& 2 g Plans. g0, Lifegoals 00 inity/ 0.23
. Universalism Universalism Universalism .
lism masculinity
Essay 1. Essay 2. .
Self- 029 Self- 026 Plans. gy Lifegoals. 4, Comfortable )
. . Self-Direction Self-Direction clothes
-Direction Direction
Colorful
Essay 1. Essay 2. Plans. Life goals. clothes &
Stimulation 0.06 Stimulation 0.03 Stimulation 0.07 Stimulation 0.03 Individual 0.07
style
Brand clothes
Essay 1. Essay 2. Plans. Life goals. and other
Hedonism 0.02 Hedonism 0.02 Hedonism 0.05 Hedonism 0.04 fashionable 0.08
styles
Essay 1. . No favorite
Achieve- 0.08 Essay 2. 0.15 Plans. 0.06 Life goals. 020 style/Listof  0.08
Achievement Achievement Achievement
ment clothes
Essay 1. 0.00 Essay2. 0.02 Plans. Power 0.06 Licgoals
Power Power Power
Essay 1. Essay 2. Plans. Life goals.
Security 0.14 Security 0.01 Security 0.00 Security 0.01
Plans. Educa- Life goals.
tion and 0.32 Education and 0.21
Career Career
Plans. Life goals.
Emigration 0.01 Emigration 0.02
Life goals.
Plans. Self- 4 47 gelf- 0.02

-Development

-Development
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In the first procedure of analysis, 42 variables that describe the empirical in-
dicators of lifestyle at the level of general interaction of the individual and the
world and at the level of life strategies and tactics were subjected to the proce-
dure of principal component analysis with Varimax (orthogonal) rotation. The
analysis yielded 11 components explaining a total of 52.43% of the variance.
The results are presented in Table 3. The loadings higher than 0.4 are given in
bold. As the previous procedure did not include binary variables, 1 decided to
conduct the second procedure for the full set of values. The analysis yielded 12
components explaining a total of 52.42% of the variance. The results are present-
ed in Table 4. The loadings higher than 0.4 are given in bold.

Table 3. Components Derived From the Principal Component Analysis of Empirical Indicators of
Lifestyle at the Levels of an Individual’s General Interaction With the World and Life Strategies
and Tactics

Component
Variable

1.1 1.2 1.3 1.4 1.5 1.6 1.7 1.8 1.9 1.10 1.11
Essay 1. Conformity -.05 .00 -.01 A1 -.08 .09 16 -12 .01 51 -.03
Essay 1. Tradition .06 -06 .02 -12 23 d6 .06 -01 52 .06 -30
Essay 1. Benevolence -10  -15 -35 -20 -.11 18 .05  -50 22 -.05 .00
Essay 1. Universalism -.02 56 -.17 A2 -02  -24 26 -17 .04 .08 .07
Essay 1. Self-Direction -1 -10 .02 .01 .02 .08 06 77 .06 -.16 -.05
Essay 1. Stimulation -.04 -01 -.01 .14 05 -11  -52 .16 18 .01 41
Essay 1. Hedonism -00 .17 A2 -.02 .03 -02 -08 .05 .04 .56 .00
Essay 1. Achievement .00 -.08 -06 -03 .07 16 -05 -01 -60 .16 -.14
Essay 1. Security 30 00 53 -00 -02 -06 .10 -30 -03 -.16 -.01
Essay 2. Tradition 80 -03 -06 -08 ~-05 ~-.02 .01 -01 -10 -.01 .00
Essay 2. Benevolence -.06 .02 -07 -.64 -.03 .19 27 -25 .05 -23 .09
Essay 2. Universalism -09  -25 15 17 25 -32 42 17 -.08 .02 .03
Essay 2. Self-Direction .06 -10 -16 21 -09 ~-07 -70 .02 -21 -.06 -.14
Essay 2. Stimulation .00 .66 -04 .01 -05 .04 .01 17 -04 26 -.06
Essay 2. Hedonism -02 .73 .05 .04 .09  -.01 .02 -.04 07 -21 -.07
Essay 2. Achievement -06 -.08 -1 32 -03 37 .07 16 45 13 17
Essay 2. power -06 .18 47 .02 -05 .00 -08 -10 .03 -25 -25
Essay 2. Security -00 .00 24 -04 -08 -16 -02 .01 .08 .07 .54
Plans. Tradition 94 -03 -02 .02 -02 .03 -03 -04 -05 -01 .01
Plans. Benevolence -04 -24 -06 -69 -06 .04 -.01 .00 .03 -.10 -.02
Plans. Universalism -02 -09 -11 -25 .36 .16 .00 17 -08  -17 .36
Plans. Self-Direction 23 d0 =37 46 -2 d4 20 -02 23 -14 .06
Plans. Stimulation -04 .01 .05 09 -28 59 -01 -12 -20 .17 .03
Plans. Hedonism -08 57 06 .02 -1l A1 =20 -06  -.15 .07 12
Plans. Achievement .01 A1 -05  -24  -31 .04 -06 45 -.03 .16 -.07
Plans. Power -07 -04 .06 -05 62 -06 .03 -19 15 11 -28

Plans. Security =02 -10 -12 28 -.06 A1 37 28 06 -.19 -.05
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Plans. Education and -14 -00 -03 05 -16 -76 -0l -13 -07 .05 01

Career
Plans. Emigration .01 -05 .78 .03 -07 .05 .01 07 14 13 21
Plans. Self-Development -13 -.01 04 47 .02 35 .01 -.04 .02 -.03 -.02
Life goals. Tradition 9 -01 -00 .07 01 -02 -01 -03 .02 -03 .01
Life goals. Benevolence .09  -12 -27 -36 -13 -01 .20 .16 33 24 =23
Life goals. Universalism -.03 .05 .00 .08 .66 -03 -05 06 -02 -10 18
Life goals. Self-Direction -.08 12 .03 .10 .07 31 -50 -.01 A7 -37 -.03
Life goals. Stimulation -02 36 -20 .02 .11 A1 -13 0 19 -07 34 .10
Life goals. Hedonism -.04 .06 -.05 .01 .03 17 05 -.19 .00 -.06 70
Life goals. Achievement -.05 A5 =07 .09  -.03 .07 33 17 -54  -22 -.08
Life goals. Power -06 -13 -09 -06 52 -09 -01 -16 .06 .44 -.18
Life goals. Security J3 o -04 19 -02 .04 14 -01 .03 26 -.00 -.10
Life goals. Educationand = ¢ 43 14 03 .46 -32 -12 -14 .18 01 .02
Career
Life goals. Emigration -03 -12 58 .03 .01 06 .10 .16 -.01 11 .05

Life goals. Self-

-05 -22 -03 36 -08 .04 -12 -22 -10 -10 -.01
-Development

As expected, during the rotation procedure performed for the full set of vari-
ables, the component structure underwent a slight change; overall, however, it
seems to be quite similar to the one that was obtained during the first procedure.
Furthermore, the internal structure of some of the components underwent a slight
change, but this did not significantly affect the overall component structure.
Based on this, I concluded that the results of the second procedure of principal
component analysis should be considered for further interpretation.

Component 2.8, which has no match among the components obtained during
the first rotation procedure, absorbed the variables that represent only the acces-
sory component of lifestyle. It is interesting that “Casual clothes,” “Classic
clothes” and “Emphasizing femininity/masculinity” are precisely those variables
that were provided by the researcher in the questionnaire as possible answers. By
contrast, the “Mood-related clothes,” “Brand clothes and other fashionable
styles,” “No favorite style/List of clothes,” “Colorful clothes and individual
style” variables were developed based on the responses included in the “Other”
category and show a strong correlation with some other components. This fact
confirms that an individual’s lifestyle is an individual characteristic, which is
difficult to standardize.
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Table 4. Components Derived From the Principal Component Analysis of Empirical Indicators of
Lifestyle at the Levels of an Individual’s General Interaction With the World, Life Strategies and
Tactics, and Cultural Preferences

Component
2.1 22 23 24 25 26 27 28 29 210 211 212
Essay 1. Conformity -05 -.04 A1 -00 -09 -13 01 -23 -08 -12 42 -11
Essay 1. Tradition .05 -.09 .08 -.01 .05  -.08 80 -.05 07 .02 .01 -.02
Essay 1. Benevolence -.10 -.19 -02 -45 .08 -.08 14 -06 -23 -39 -13 11
Essay 1. Universa-

Variable

-04 57 -05 -14 -15 -16 .05 -01 -02 -22 21 .07

lism
Essay 1. Self- 10 -07 .13 .08 .05 -06 .02 -03 .07 .79 -16 -.02
-Direction
Essay 1. Stimulation ~ -.02 -.04 .06 -00 -03 .35 -10 .08 .17 .14 .09 .48
Essay 1. Hedonism -0l .00 -02 .12 -03 -04 -0l .06 .02 -01 .6 .03
Essay 1. Achievement -.04 -06 -02 .01 22 20 -21 .08 .00 -11 .14 -52
Essay 1. Security 34 -01 -08 50 -02 -06 -03 .01 -04 -36 -12 .03
Essay 2. Tradition 76 -04 -10 -08 -03 .00 -07 -10 -03 .02 -0l -05

Essay 2. Benevolence  -.03 .00 -42 -14 43 -19 A5 -17  -26 -14  -24 11

Essay 2. Universa- 09 -06 .04 20 -19 -49 -04 19 34 04 -04 -.02

lism
Essay 2. Self- 05 -14 04 -17 -30 65 -12 20 .08 .10 -09 -.14
-Direction
Essay 2. Stimulation ~ -.01 .51 -01 -02 .03 .05 -02 .04 -10 .12 .48 -03
Essay 2. Hedonism 03 70 -02 .03 .02 .12 .08 -12 .04 -04 .00 .04
Essay 2. Achievement  -.05 -.13 60 -.08 09 -1 A2 -14  -09 .09 A7 27
Essay 2. Power -05 .18 -07 44 -05 .15 .16 -00 -07 -07 -21 -.14
Essay 2. Security 02 .02 -11 25 -03 -0l -10 .08 -04 -02 .02 .45

Life goals. Tradition 94 00 03 -02 -04 00 -00 .02 .03 -02 -00 .01

Life goals. Benevo-
lence

Life goals. Universa-
lism

Life goals. Self-
-Direction

Life goals. Stimula-
tion

Life goals. Hedonism  -.07 .09 10 -.03 17 10 -09 -07 -04 -22 -08 53

Life goals. Achieve-

06 -21 -15 -28 .08  -32 .38 03 -22 22 20 -.08

-.03 06 .02 -01 15 06 -11 -21 68 .02 -.05 17

-.06 .01 22 .01 11 53 17 .05 .01 .02 -20 .18

-.03 25 08  -16 .12 A1 =11 -.03 .08 .13 47 .04

-.03 34 .04 .03 A5 -09 -30 -02 -03 08 -22 -43

ment
Life goals. Power -08 -21 -07 -11 .07 -12 .19 12 47 -18 36 -17
Life goals. Security A 12 12 17 .04 -02 26 .01 -05 .00 .04 .04
Life goals. Education 1513 53 o7 38 .02 -09 -06 -31 -02 -06 .19
and Career
Life goag(')fm‘gra' -03 -11 .04 .59 00 -14 -03 -07 .02 .11 .06 .03
Life goals. Self- -04 -14 30 -02 -17 .12 -15 .15 00 -25 -15 -05
-Development
Plans. Tradition 92 -03 00 -05 -02 .04 -03 -04 -00 -02 -00 -.02
Plans. Benevolence -07 -33 -41 -.14 28  -13 .01 -13  -18 .01 -.11 .06

Plans. Universalism .00 -06 -04 -05 72 -01 -.09 .20 .19 .05  -.02 22
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Plans. Self-Direction 23 .20 54 -33 -07 -17 -03 .09 -10 -03 -.09 .09

Plans. Stimulation -04 -03 31 .08 20 22 -05 -20 -39 -11 .09 -.19
Plans. Hedonism -.06 48 -.04 .06 .01 41 -01 -00 -.17 .02 .20 .07
Plans. Achievement 02 -00 -21 -06 -.06 03 -09 -18 -25 51 18 -.02
Plans. Power -07 -04 -13 -01 -03 -.04 37 -23 A58 -12 -01  -15
Plans. Security -.01 d6 39 -07 -0 -38 -.08 .01 .01 25 -29  -.09
Plans. Bducationand 15 o6 36 _o 49 -13 -10 35 05 -15 02 .02
Career
Plans. Emigration 00 -09 04 .78 -01 -07 01 .0l -08 .01 .09 23
Plans. Self- 10 .00 51 .09 .03 .13 .01 -02 -02 -06 .02 -05
-Development
Classic clothes -08 -10 .18 -03 20 .02 -06 .67 -06 -0l -05 -.l4
Casual 17 -45 18 .05 -21 .16 -27 -49 08 -15 0l .06
Emphasizing femini-——_ e o7 g6 00 03 04 -10 72 -04 -16 04 11
nity /masculinity
No favorite style/List o3 _ 5 _06 02 .63 -01 -05 .10 -04 -05 .02 -24
of clothes
Brand clothes and
other fashionable 78 .09 -07 .05 .11 -0l -05 -0l -02 -05 -07 -.02
styles
Colorful clothes &

Individual style -.05 21 -03 .03 -10 20 .67 .01 06 -04 -13 -0I

Comfortable clothes -.01 .04 -07 -02 -02 13 12 31 -14 31 -.03 .04
Mood-related clothes -.02 .61 14 -05 -02 -17 -.08 .01 .08 10 -17  -.05

It was noticed that the structure of every component extracted as a result
of the second rotation procedure is similar to the value matrix presented by
Schwartz. The similarity lies in the fact that the majority of the components in-
clude variables that have semantic value charges and are congruent. For instance,
component 2.1, “Tradition and Security,” includes the variables with semantic
charges of Tradition and Security values, which are situated next to each other in
Schwartz’s value matrix. Similarly, “Hedonism and Stimulation” (2.2) is de-
scribed by the variables that are semantically charged with the values of Stimula-
tion and Hedonism. The same tendency can be traced in the following compo-
nents: “Security and Emigration” (2.4), which comprises the variables with value
charges of Power and Security, situated near each other in the matrix; “Benevo-
lence and Universalism” (2.5), which comprises the variables with congruent
values; “Self-Direction,” which likewise includes the variables that, by their
semantic charge, correspond to the values of Self-Direction and Universalism,
which are also congruent. The “Tradition” component (2.7) includes the main
variable with the value load of Tradition and an additional one with the value
load of Benevolence, which appear to be congruent. “Self-Direction and
Achievement” component (2.10) contains the variables with the semantic charge
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of Self-Direction and Achievement values, which are relatively remote on the
value matrix, but not conflicting. Contrariwise, the “Benevolence and Achieve-
ment” component (2.3) includes the variables with opposing semantic loads
of Benevolence and Achievement values. There are components that contain
variables with conflicting semantic value charge, such as “Power” (2.9) and
“Achievement vs. Hedonism” (2.12). The latter includes the variables with the
semantic charge of Stimulation, Security, Hedonism, and Achievement values.
As can be seen in Schwartz’s circular structure of values, Stimulation, Hedonism,
and Achievement are situated near each other, which indicates their congruence,
although in the component structure the variable of the Achievement value has
the opposite polarity. Notably, orientation towards values is represented on dif-
ferent levels of life activity in the structure of almost every component. It can be
concluded that, for the present study sample, the extracted components corre-
spond to the value-motivational circular structure by Schwartz to a great extent.

Inasmuch as principal component analysis was carried out to construct the
components that can characterize individual lifestyles, all components except for
“Style of clothes” may be defined as separate characteristics of an individual’s
life activity that determine the peculiarities of the organization of life. The com-
ponents extracted in the course of the statistical procedure can be referred to as
the ones describing lifestyles and are presented below.

“Tradition and Security” presupposes that one observes customs, traditions,
and certain norms of behavior as well as shares the beliefs of the environment
one belongs to, thereby ensuring the safety and stability of mutual relations. The
preference for branded clothes could be chosen as a means of maintaining
a sense of confidence and stability.

“Hedonism and Stimulation” reflects the orientation towards creating and
maintaining well-being in the world by getting novelty, impressions, and emo-
tional fulfillment, which is reflected in activities aimed at life enjoyment prac-
tices. It is characterized by a preference of mood-related clothes that allow one to
introduce a variety in outfits rather than wear only casual clothes, which appears
to be monotonous.

“Benevolence vs Achievement” is characterized by the orientation towards
achieving personal success and social approval by means of achieving profes-
sional competence as well as individual and social goals in accordance with so-
cial standards. At the same time, the closest circle of communication is not asso-
ciated with the achievement of success and recognition.
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“Security and Emigration” reflects the need for safety and security and is
manifested in the change of the place/country of residence as a means of gain-
ing emotional stability, a sense of security, and the satisfaction of safety needs.

“Universalism and Benevolence” expresses the aspiration for the protection
of the well-being of the immediate surroundings as well as all people and nature,
combined with the aspiration for the betterment of others and the transcendence
of selfish interests. This lifestyle is characterized by the absence of preferences
in favor of one particular style of clothes, although there is a tendency to identify
a preferred list of clothing items.

“Self-Direction” is characterized by the orientation towards the independ-
ence of thought, word, and action, the autonomy of life choices, the desire for
discoveries, research activity, and creativity—all aimed at gaining pleasure from
life. It also involves being reliant upon one’s own judgement and comfortable
with the diversity of existence.

“Tradition” consists in preserving the well-being of the immediate environ-
ment as well as in partaking in and maintenance of its traditions. The level of
cultural preferences manifests itself in the fact that individuals tend to choose
colorful clothes and create their own individualized style of clothing.

“Power” can be defined as the orientation towards activities aimed at achiev-
ing and demonstrating social power, wealth, and dominance, which are to be
further used for the sake of society.

“Self-Direction and Achievement” is characterized by a combination of the
desire for self-expansion and openness to change as well as by the orientation
towards the knowledge of oneself and the world and the achievement of personal
success, accompanied by the desire for social approval.

“Hedonism” reflects the orientation towards novelty, emotional fulfillment,
and life pleasures along with the propensity to restrain those actions and desires
which may harm others or do not meet social expectations. It may manifest itself
as the orientation towards new experiences and may take the form of activities
aimed at acquiring new experiences and emotional contents.

“Achievement vs Hedonism” reflects the orientation towards success and so-
cial approval and includes the strive for maintaining safety and focus on satisfac-
tion in various areas of life, which conflicts with the aspiration for novelty, im-
pressions, and emotional arousal.
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DISCUSSION

The results reported here suggest that the principal component structure de-
rived from the principal component analysis of the categories that represent the
empirical indicators of lifestyle corresponds to the circular structure of values
proposed by Schwartz, which confirms my assumption that values and lifestyle
practices are linked (Bardi & Schwartz, 2003; Boyd et al., 2015; Brunso et al.,
2004; Malyna, 2009; Tytarenko, 2014). Considering the slight differences that
were found in the principal component structure compared to Schwartz’s basic
values, I suggest that, although values may serve as a basis for lifestyle devel-
opment, there are many other factors that may influence the process of lifestyle
formation and functioning, such as self-concept peculiarities, social relation-
ships, or life-changing events (Tanti et al., 2008; Sokhan, 1982; Bardi, Buchanan,
Goodwin, Slabu, & Robinson, 2013).

As a result of principal component analysis, eleven components were ex-
tracted and further characterized as individual lifestyles. Notably, the compo-
nents extracted are logically formed and interpretable, since most of them con-
tain variables representing different levels of life activity. Moreover, the varia-
bles that belong to every component by their meaning correspond to Schwartz’s
circular structure of values. This made it possible to define the components
extracted and identify those that describe individual lifestyles and life activity of
the study sample. Consistently with the ideas that values are linked with behavior
(Bardi & Schwartz, 2003) and that they may change in the course of life (Ingle-
hart & Baker, 2000; Schwartz, 2012), I suggest that lifestyle practices are also
susceptible to change (Tytarenko, 2014; Silva et al., 2015). It should therefore be
noted that the defined lifestyles are generalized and refer to the general orienta-
tion and organization of an individual’s life activity and life practices, which is
transformed in the course of individual life. Overall, the findings of the present
study shed more light on the typology of lifestyles, providing more perspective
on how life practices may be organized based on individual values (Larson
et al., 2006; Malyna, 2009). Proving the idea that individual values serve as the
ground for individual lifestyle construction, the findings offer more perspective
on the mechanisms of the formation and change of individual lifestyle (Maree &
Twigge, 2015; Silva et al., 2015) and further research into this topic should be
conducted.

During the interpretation stage, I observed that the “Style of Clothes” com-
ponent included the variables that represent the styles of clothing suggested by
the researcher as possible options in the questionnaire but did not include those
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variables that described the answers mentioned by the respondents themselves,
which highlights the culture-specific preferences in the structure of a lifestyle
as an integral characteristic of life activity (Sarabia-Sanchez, De-Juan-Vigaray,
& Hota, 2012; Krishnan, 2011).

I have observed that the “Tradition” and “Tradition and Security” compo-
nents are quite similar in terms of content but differ in terms of clothing prefer-
ences. On the one hand, the “Tradition and Security” component includes the
variable that describes the preference for branded clothes and fashion styles,
which may be a manifestation of individual conformity and traditionality. This
seems quite logical if other variables that form this component are considered.
On the other hand, “Tradition” includes the clothing preference for “Colorful
Clothes and Individual Style,” which contradicts the idea of maintaining the tra-
ditions of the social group an individual belongs to. In the latter case, such acces-
sory preference may be viewed in various ways: as a means of manifesting indi-
viduality within the traditional lifestyle, as a desire to antagonize the traditional
lifestyle, or as a means of adaptation to the current surroundings. This finding
supports Schwartz’s (2012) thesis that, compared to adults, young people are
more committed to establishing their independent identities. Moreover, the unex-
pectedness of such findings is also connected with the fact that branded and fash-
ionable clothes are logically associated with the values of power and wealth,
which are represented not in the structure of the “Tradition and Security” com-
ponent but in that of the “Tradition” component.

I have observed that the “Security and Emigration” lifestyle reflects the need
for safety and security, which is manifested in the change of the place of resi-
dence. This finding supports the study by Tartakovsky and Schwartz (2001) on
the link between values and motivations for emigration in young people—these
authors stated that motivation to emigrate derived from a set of basic human
values.

Limitations and Future Directions

The findings of this study may be relevant only for the examined sample of
Ukrainian high school students and undergraduates aged 14—24, which restricts
the possibility of extrapolating the results to a larger population. Moreover, the
present study addressed the presence of a value ground in the structure of the
lifestyle of 14-to-24-year-old respondents, which limits the extrapolation of
the results to a broader sample and to other age categories. Thus, further research
studies should initially establish whether a value ground is present in the struc-
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ture of individual lifestyles in other age groups and nationalities; if so, further
research directions may be developed within the framework of these research
problems (e.g., it has to be determined whether the “Security and Emigration”
lifestyle is characteristic only of Ukrainian youth in the current sociopolitical
context, whether it is shared by older Ukrainians, and whether this is a common
lifestyle trend for other nationalities). Additionally, it should be studied whether
a similar component structure is typical of respondents of other age groups and
nationalities, which would make it possible to extrapolate the findings to a larger
population.

REFERENCES

Abulkhanova-Slavska, K. A. (1991). Strategiya zhizni [ The life strategy]. Moscow: Mysl.

Adler, A. (1927). Understanding human nature. New York, NY, US: Greenberg.

Allport, G. W. (1968). The person in psychology: Selected essays by Gordon W. Allport. Boston,
MA, US: Beacon Press.

Bardi, A., & Schwartz, S. (2003). Values and behavior: Strength and structure of relations.
Personality and Social Bulletin, 29, 1207-1220. doi: 10.1177/0146167203254602

Bardi, A., Buchanan, K., Goodwin, R., Slabu, L., & Robinson, M. (2013). Value stability and
change during self-chosen life transitions: Self-selection versus socialization effects. Journal
of Personality and Social Psychology, 106. doi: 10.1037/a0034818

Bourdieu, P. (1998). Practical reason: On the theory of action. Stanford, CA, US: Stanford
University Press.

Boyd, R. L., Wilson, S. R., Pennebaker, J. W., Kosinski, M., Stillwell, D. J., & Mihalcea, R.
(2015). Values in words: Using language to evaluate and understand personal values.
In Proceedings of the Ninth International AAAI Conference on Web and Social Media
(pp. 31-40). Palo Alto, CA, US: The AAAI Press.

Brunso, K., Scholderer, J., & Grunert, K. (2004). Closing the gap between values and behavior—
A means—end theory of lifestyle. Journal of Business Research, 57(16), 665-670. doi:
10.1016/S0148-2963(02)00310-7

Chaney, D. (1996). Lifestyles. London: Routledge.

Giddens, A. (1984). The constitution theory: Outline of the theory of structuration. Berkeley, CA,
US: University of California Press.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis:
A global perspective. Prentice Hall, NJ, US: Pearson.

Inglehart, R., & Baker, W. E. (2000). Modernization, cultural change, and the persistence of
traditional values. American Sociological Review, 65(1), 19-51. doi: http://dx.doi.org/
10.2307/2657288

Jensen, M. (2008). Defining lifestyle. Environmental Sciences, 4(2), 63-73. doi: 10.1080/
15693430701472747

Jindra, M. (2014). Understanding the implications of increased lifestyle diversity. Retrieved from
https://www.academia.edu/


https://doi.org/10.1016/S0148-2963(02)00310-7
https://www.academia.edu/

IDENTIFICATION AND DESCRIPTION OF INDIVIDUALS LIFESTYLES 255

Johansson, T., & Miegel, F. (1992). Do the right thing: Lifestyle and identity in contemporary
youth culture. Stockholm: Almqvist & Wiksell.

Krishnan, J. (2011). Lifestyle—A tool for understanding buyer behavior. Journal of Economics
and Management, 5(1), 283-298.

Larson, R. W., Hansen, D. M., & Moneta, G. (2006). Differing profiles of developmental
experience across types of organized youth activities. Developmental Psychology, 42, 849—
863. doi:10.1037/0012-1649.42.5.849

Larson, R. W., Richards, M. H., Sims, B., & Dworkin, J. (2001). How urban African American
young adolescents spend their time: Time budgets for locations, activities, and companion-
ship. American Journal of Community Psychology, 29, 565-597.

Larson, R. W., & Verma, S. (1999). How children and adolescents spend time across the world:
Work, play, and developmental opportunities. Psychological Bulletin, 125, 701-736.

Leontiev, D. A. (2006). Psikhologicheskii leksikon. Entsyklopedicheskii slovar v shesti tomakh
[Psychological lexicon. Encyclopedic dictionary in six volumes]. Moscow: Per Se.

Lombardi, D., Melchior, E., Murphy, J., & Brinkerhoff, A. (1996). The ubiquity of life-style.
Individual Psychology, 52(1), 31-41.

Malyna, O. (2009). Psykholohichni osoblyvosti stanoviennia stuliu zyttia osobystosti v pidlit-
kovomu ta yunatskomy vitsi [Psychological peculiarities of lifestyle formation in adolescence].
(Doctoral dissertation). Kyiv, Ukraine: Drahomanov National Pedagogic University.

Maree, J., & Twigge, A. (2015). Career and self-construction of emerging adults: The value of life
designing. Frontiers in Psychology, 6. doi:10.3389/fpsyg.2015.02041

Miseng, D. (2018). Styl zhyttia osobystosti: Operatsionalizatsia poniattia [Individual’s lifestyle:
Operationalizing the concept]. Aktualni Problemy Psykholohii, 11(18), 158—176.

Myasishchev, V. N. (1960). Lichnost i nevrozy [Personality and neuroses]. Leningrad: Izdatelstvo
Leningradskogo Universiteta.

Nie, C., & Zepeda, L. (2011). Lifestyle segmentation of US food shoppers to examine organic and
local food consumption. Appetite, 57(1), 28-37. doi: 10.1016/j.appet.2011.03.012

Plummer, J. T. (1974). The concept and application of life style segmentation. Journal of
Marketing, 38(1), 33-37. doi:10.1177/002224297403800106

Plutchik, R., & Plutchik, R. (2003). Emotions and life: Perspectives from psychology, biology, and
evolution. Washington, DC, US: American Psychological Association.

Prasad, B. D. (2008). Content analysis: A method in social science research. In D. K. Lal Das & V.
Bhaskaran (Eds.), Research methods for social work (pp. 173—193). New Delhi: Rawat.

Royce, J. R., & Powell, A. (1981). An overview of a multifactor-system theory of personality and
individual differences: I. The factor and system models and the hierarchical factor structure of
individuality. Journal of Personality and Social Psychology, 41(4), 818-829. https://doi.org/
10.1037/0022-3514.41.4.818

Rubinshtein, S. L. (1973). Problemy obshei psikhologii [The problems of general psychology].
Moscow: Pedagogika.

Sarabia-Sanchez, F., & De-Juan-Vigaray, M., & Hota, M. (2012). Using values and shopping styles
to identify fashion apparel segments. International Journal of Retail & Distribution Mana-
gement, 40, 180—199. doi: 10.1108/09590551211207157

Sardzhveladze, N. 1. (1989). Lichnost i ee vzaimodeistvie so sredoi [Personality and its interaction
with the environment]. Tbilisi: Metsniereba.


https://psycnet.apa.org/doi/10.1037/0022-3514.41.4.818
https://psycnet.apa.org/doi/10.1037/0022-3514.41.4.818

256 DARIA MISENG

Schwartz, S. (1992). Universals in the content and structure of values: Theoretical advances and
empirical tests in 20 countries. Advances in Experimental Social Psychology, 25, 1-65. doi:
10.1016/s0065-2601(08)60281-6

Schwartz, S. (2012). Values and religion in adolescent development: Cross-national and
comparative evidence. doi: 10.1017/CB0O9781139013659.007

Shvalb, Y. M. (2003). Psykhologichni kryterii vyznachennia styliu zhyttia [Psychological criteria
of lifestyle definition]. Sotsialna Psykholohiia, 2, 14-20.

Silva, L., Silva, A., Tura, L., Moreira, M., Nogueira, J., & Cavalli, S. (2015). Changes and events
over life course: A comparative study between groups of older adults. Revista Latino-
Americana de Enfermagem, 23(1), 3—10. doi: 10.1590/0104-1169.0144.2518

Sobel, M. (1981). Lifestyle and social structure: Concepts, definitions, analyses. New York, NY,
US: Academic Press.

Sokhan, L. (1982). Stil zhizni lichnosti [The lifestyle of a person]. Kyiv: Naukova Dumka.

Stebbins, R. (1997). Lifestyle as a generic concept in ethnographic research. Quality & Quan-
tity, 31, 347-360. https://doi.org/10.1023/A:1004285831689

Tanti, C., Stukas, A., & Halloran, M. (2008). Tripartite self-concept change: Shifts in the indiv-
idual, relational, and collective self in adolescence. Self and Identity, 7, 360-378. doi:
10.1080/15298860701665081

Tartakovsky, E., & Schwartz, S. (2001). Motivation for emigration, values, wellbeing, and identi-
fication among young Russian Jews. International Journal of Psychology, 36, 88-99. doi:
10.1080/00207590042000100

Tytarenko, T. M. (2014). Psykholohichni praktyky konstuiuvannia zhyttia v umovah postmodernoi
sotsialnosti [Psychological practices of constructing life in the conditions of postmodern
society]. Kyiv: Millennium.

Toffler, A. (1970). Future shock. New York, NY, US: Bantam Books.

Veblen, T. (2016). The theory of the leisure class: An economic study in the evolution of
institutions. New York, NY, US: Macmillan.

Volkov V., & Khakhordin O. (2008). Teoriya praktik [The theory of practices]. Saint Petersburg:
Izdatelstvo Evropeiskogo Universiteta.

Weber, M., Roth, G., & Wittich, C. (1922/1978). Economy and society: An outline of interpretive
sociology. Berkeley, CA, US: University of California Press.


https://dx.doi.org/10.1590%2F0104-1169.0144.2518
https://doi.org/10.1023/A:1004285831689

