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INTRODUCTION

We live in times when one of the most importantueal has come to be the
possession of wealth and material goods. It is contynbelieved that money
and everything it can buy will give a person fuilfient and a happy life. In fact,
it is difficult to escape such a belief, since agngrism has become a basic ele-
ment of modern culture (Zawadzka, 2014). At the esdime, the results of
a number of studies show that materialistic aspinat decrease happiness
instead of increasing it and that they have a megatfect on relationships with
other people (cf. Cohen & Cohen, 1996; Kasser &rR$893, 1996; Kasser,
2002). It is disturbing that the youngest Poleghosl and university students —
exhibit the highest levels of materialism-relatadicators and purchase the lar-
gest amounts of goods (Czagki, 2015). These people are the easiest to lure
with the promises conveyed by the ubiquitous coneras: in order to be happy,
you must simply own the latest model of tablet mrenbranded clothes. While
the literature on materialism in adults is welladdished, studies on materialism
in children and youth are still scarce. One ofifsies addressed in the few ex-
isting studies into young people’s materialismhe tissociation of materialism
with a low sense of self-worth. Studies of Amerigaoung people revealed that
their materialism was associated with low self-estgChaplin & John, 2007,
Park & John, 2011). At the same time, in other istsidauthors found that young
people’s materialism was associated with low sedfiration (Kasser & Ryan,
1993, 1996) as well as with a decrease in intérestarning and with worse
school performance (Ku, Dittmar, & Banerjee, 20 this reason, in the pre-
sent study we decided to analyze the associatiomaterialism with self-
-esteem and readiness for self-improvement (itevirgg to improve one’s own
characteristics, skills, or health; Zawadzka, 20@4)olish teenagers.

The results of American studies suggest the limoitet of measuring materi-
alism using explicit materialism scales, which stéom the need for social
approval. It was found that materialism measurethis way may be underesti-
mated or overestimated (e.g., American adults ptettemselves as less mate-
rialistic while American teenagers present thenmeslas more materialistic than
they actually are) (cf. Chaplin & John, 2007; Kas&d&ryan, 1996; Mick, 1996).
For this reason, in the present study we decideddasure not only explicit but
also implicit materialism, which is free from thentlency to give answers con-
sistent with social expectations.

The aim of the present paper was to investigateetation between implicit
and explicit materialism and to analyze the assioeia of implicit and explicit
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materialism with self-esteem and readiness for-iggifovement in Polish
teenagers.

The present paper broadens knowledge on issueepadge materialism in
several ways. First, studies to date have analyfeedinks between implicit and
explicit materialism on American children and adacknts, whereas there have
been no studies on these links in Polish teena@asond, in the present paper
we present the possibility of using the method apginess collage to measure
implicit materialism — for the first time on a sa@mf Polish teenagers. Third,
the results of research showing the significantatigg association of self-esteem
with explicit materialism in American teenagers &plin & John, 2007) have not
been confirmed before in studies of Polish teermagdie presented research fills
this gap and expands the scope of previous analgseslude the testing of the
links between implicit materialism and self-esteémurth, in our study we ana-
lyzed the associations of explicit and implicit erélism with readiness for self-
-improvement, which have not been investigatedaso f

THEORETICAL BASIS OF THE RESEARCH

Materialism, self-esteem, and self-improvement

Materialism is defined from three perspectivesspaality traits, beliefs, and
life aspirations (cf. Gérnik-Durose, 2002). Frone therspective of personality
traits — materialistic people are identified basedthe weight they attach to the
possession of goods in life, which manifests itsethe lack of generosity and in
concentration on possessing and accumulating gddBelk, 1985). From the
perspective of beliefs — it is assumed that mdtsnmais a system of fixed beliefs
that the most important thing in life is to possge®ds and to combine pos-
session with success and happiness (cf. Richinsafvdon, 1992). From the
perspective of life aspirations — materialism iswased to be related to the im-
portance attached to striving for wealth, fame, phgsical attractiveness in life
(cf. Kasser, 2002).

The problem of sources and consequences of magé&oalttitudes has been
the subject of many studies on adults (cf. Gornikdse, 2002; Kasser, 2002;
Zawadzka, 2014b), but the are still few Polish ®sibn this issue devoted to
youth. Looking for the sources of the materialisgititude, scholars have dis-
covered that the level of materialism in young peap significantly associated
with parents’ values and parental attitudes. Rebesgsults confirm that what
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contributes to the formation of a materialisticitatte is mother’s materialisic
values (Flouri, 1999) and parental attitudes, palairly the father’s, involving

excessive control as well as rejecting and exceBsiprotective ones (Gornik-
Durose & Dziedzic, 2013; Kasser & Ryan, 1996; PWajder, 2013). Apart from

socialization in the family, another frequently diéied cause of materialistic
attitudes is economic deprivation. The researchdeoted so far reveals that
young people from families with a lower socioecoimstatus score higher on
scales measuring materialism than young people fimmilies with a higher

socioeconomic status (Kasser, Koestner, & Leke@2P0

Young people in the period of life called adolesmerxperience an identity
crisis and look for identity in various ways. Additally, this period is connected
with intensive biological and psychological chang8ach a situation threatens
the sense of self-worth. Consequently, as showmelgarch results, the high
level of materialism in youth is accompanied by lself-esteem (Chaplin &
John, 2007). What is more, the association betweaterialism and self-esteem
is even stronger when implicit rather than explis#if-esteem is considered
(Park & John, 2011). It has also been found thadate childhood and early ado-
lescence (age 12-13), when self-esteem decredseslevel of materialism
grows. By contrast, in late adolescence (age 16wB¢n self-esteem increases,
the level of materialism in teenagers goes down.

Due to the period of life and the tasks and rolmsected with it, teenagers’
materialism differs from adults’ materialism. Itkmown that there are differen-
ces in the level of materialism between childred gouth — between the age of
8 and 16 the level of materialism increases (Achier, 1997). Materialism in
youth manifests itself mainly in seeking happinds®ugh buying, collecting,
and possessing material goods, and striving teeaeHinancial goals (Goldberg,
Gorn, Peracchio, & Bamossy, 2003). The resultswafiss conducted on children
and young people in countries where the culturecaisumption is already
deeply rooted are alarming — most of them confinatt toncentration on mate-
rialistic aspirations considerably lowers well-bgin children and youth. A high
level of materialism is associated with lower gelflization as well as lower
satisfaction with life, lower vitality, a larger mber of depressive symptoms,
a higher level of anxiety, somatic health problef@g., more frequent head-
aches), behavioral disorders, and a stronger teydem engage in risky be-
haviors (e.g., Auerbach et al., 2010; Cohen & CoHE96; Williams, Cox,
Hedberg, & Deci 2000; Kasser et al., 2013; Zawa@d2ka 3).

Research also shows that materialism in youtmisell with attitude towards
study and learning. In a study on children aged 94t (Goldberg et al., 2003), it
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was found that materialistic children liked schouich less than nonmaterialistic
ones and cared much less about good school pemicen¢hey also made more
purchases and were more interested in new produrcta. different study of
American teenagers it was confirmed that materialigas associated with worse
school performance (Froh et al., 2011).

The few cross-cultural studies conducted so fareheanfirmed in further
countries — e.g., in the United Kingdom or in Chinthat materialism decreases
motivation to learn and leads to worse school perémce (Ku et al., 2014).
Moreover, it has been determined that exposurkeartedia and to advertising is
of great significance in shaping young people’s arnalistic attitudes (until
about the age of 14) both in individualistic cuétsir(cf. Chaplin & John, 2007,
Churchill & Moschis, 1979) and in less individudilisones (cf. Bujzen & Val-
kenburg, 2003). In research on American and Chiryesgh, a link was also
observed between materialism and the influencesefgy who become the main
source of identification and acceptance for teersafféhan & Prendergast, 2007;
Chaplin & John, 2005).

Explicit and implicit attitudes
towards materialistic values

Attitude in the traditional sense — understood aalatively stable evaluation
of people, objects, and concepts — consists oétbomponents: cognitive, affec-
tive, and behavioral (e.g., Wojciszke, 2000). Thaotonal component compri-
ses emotional reactions to the object of attitutie, cognitive component is
thoughts and beliefs, and the behavioral compoisdmthavior. Explicit attitudes
are those that people profess consciously — thehey are able to refer to and
easily identify. Implicit attitudes, in contrasteainvoluntary and uncontrolled:
they influence thoughts, feelings, and behaviorghd the person’s conscious-
ness (e.g., Greenwald & Banaji, 1995; Nosek, 208&holars agree that neither
explicit nor implicit attitudes are better predictaf behavior, which can be de-
termined by both types of attitudes in variousaitns. It is therefore advisable
to investigate both types (Chybicka, Kosakowskd& aasiewicz, 2008).

The studies on attitudes towards materialistic eslin children that have
been conducted in Poland to date were devoted gbcexattitudes. A different
instrument in use is théouth Materialism Scal€YMS), constructed specifically
in order to study this age group (Goldberg et200Q3, Zawadzka & Lewandow-
ska-Walter, 2016).
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Children and young people notice, however, thatenaord more is said about
the negative consequences of striving to possessriadagoods. They listen to
the public discourse in which materialism is monel anore often recognized as
an undesirable phenomenon (though frequently onlthe declarative level). As
a result, traditional “paper-and-pencil” tests womder perform their role: new
instruments are needed in order to measure impheiterialism — the hidden
attitude towards wealth and the possession of gdaadistrument that makes it
possible to measure implicit materialism is hapgineollage, developed by
L. Chaplin and D. John (2005), American scholargestigating materialism in
children and youth. Investigating the influencenoéterialism on children and
young people, Chaplin and John observed that naditari could be determined
with reference to answers to the question of whakes the child or teenager
happy. The authors decided to use the categoryhappiness” because it is
a concept comprehensible to young children andaigens alike (cf. Lewis &
Michalson, 1983). At the same time, measuring nmeltem in relation to the
concept of happiness makes it possible to studtuddts towards wealth and
possession beyond the participants’ consciousrees®pposed to asking them
directly about their attitude to goods and posseséivhich is how explicit atti-
tudes towards materialism are tested). In othedsjomeasurement using happi-
ness collage enables investigators to analyze wiztes children and young
people happy: whether these are material goodd) ascnew clothes, roller
blades, or laptops, or whether these are, for estameetings with friends, pur-
suing passions, or walking the dog. Aware of thesgilities offered by happi-
ness collage, we decided to use this instrumettt@rpresent study and test the
link of the two types of materialism — explicit amdplicit — with self-esteem and
readiness for self-improvement.

STUDY 1

The first study had an exploratory character and weeant to serve the
achievement of three aims. The first aim was t@meine what gives teenagers
happiness — in other words, to identify the geneedégories of things, people,
and phenomena that influence young people’s expezief happiness. The sec-
ond aim of the study was to test the relations betwimplicit materialism
(which focuses the person on the concept of happjnghile the level of mate-
rialism is determined on the basis of the partisijsachoices concerning what
constitutes his or her happiness; possessions amegymare masked by other
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categories of objects — e.g., people, achievemsptst) and explicit materialism
(which focuses the person on beliefs concerninditikebetween possession and
happiness in life). The third aim was to test ih& bf teenage materialism with
family socioeconomic status and with attitudes tasapracticing sports as
an indicator of the attitude of readiness for s®iprovement. Readiness for
self-improvement is the willingness to strive fangroving one’s own traits,
skills, or health (Zawadzka, 2014b). Sport is ofiehe main activities taken
up by teenagers; it constitutes a very importapbaof efforts aimed at self-
-improvement and at developing self-control in tlpieriod of life (Coelho
e Silva, Figueiredo, Elfeink-Gemmer, & Malina, 2008 onsequently, attitude
towards practicing sports is a manifestation ofdineass for self-improvement.
Based on the research conducted by previous imgeatsts, reporting negative
associations of family socioeconomic status withtamalism (Kasser et al.,
2002), we assumed that a lower socioeconomic statuke family would be
associated with a higher level of materialism. Mwer, drawing on studies that
showed a decrease in willingness to engage in ilegrand self-realization
(cf. Ku et al., 2014; Kasser & Ryan, 1993), we irdtly assumed that positive
attitudes towards practicing sports would be neghti related to teenage
materialism.

METHOD

Sample

The participants were 58 students: 39 girls antddy@ from middle schools
located in Gdask and Gdynia, Poland: two public and one charteldia scho-
ol. Their mean age wad = 13.26 6D = 0.58). The young people came from
families with an average and slightly above-averbayel of material welfare.
The study was conducted in February and March 2015.

Instruments and procedure

Measurement of happiness-related categoriedVe measured the categories
using a questionnaire consisting of questions astructions prepared for the
purposes of the present study. The participantsoreted to questions and in-
structions concerning what made them happy in(\ifeite what makes you feel
happy; List the things/objects/appliances that mgke feel happy; List the
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people who make you feel happy; List the evertgtgins, and activities that
make you feel happynd to questions concerning the activities aner@sts of
Polish teenager8/Nhich of your achievements are you the most prd@d_ist
them; What are your interests? List tHemBased on the participants’ answers,
three measures of materialism were also distingdishamely: the number of
objects (the category of “material objects,” eaytablet, a laptop, a phone) that
give happiness, the number of nonmaterial objefrtan(the other categories
distinguished) that give happiness, and the inpfiwterialism index (the index
was the ratio of the number of material possesdioise number of nonmaterial
objects that give happiness; cf. Chaplin, 2009).

Measurement of readiness for self-improvementReadiness for self-im-
provement was measured by means of scales tedtinglas towards practicing
sports, including 10 sports that are the most gopaimong teenagers. The sub-
jects answered questions concerning the level equre experienced when
practicing 10 sports (e.g., football, volleybalhbte tennis, running) using
a 5-point scale (1 -definitely doesnt give me pleasurg — gives me great
pleasurg. What we took into account in the analysis was ¢hm score for all
the answers.

Youth Materialism Scale (YMS; Goldberg et al., 2003; Polish adaptation in
Zawadzka & Lewandowska-Walter, 2016). The YMS cstssbf 10 items and
measures teenagers’ materialism, understood asiie de purchase and possess
material goods, a desire to possess money to medhase goods, and a desire
to have jobs that will ensure the constant possibdf buying anything one
wants in the future. Participants respond to trem# on a 5-point scale
(1 —strongly agree 5 —strongly disagrep The reliability of the YMS in the
tested group of teenagers was .70.

The MacArthur Scale of Subjective Social StatufGoodman et al., 2001).
The instrument consists of a 10-point ladder oncWiparticipants indicate the
financial status of their family compared to otfemilies. The ends of the ladder
are: 1 -worst off 10 —best off

The study was conducted in classrooms during thergéeducation class, in
the presence of teachers, who had previously addaparents’ consent to the
children’s participation in the study. The partaips sat in such a way that they
would not disturb one another. After being introglddo the purpose of the study
in a general way, they received a questionnaire ¢basisted of questions and
instructions concerning the sources of their haggsn pleasure derived from
practicing sports, and family socioeconomic stasisvell as the YMS. The stud-
y took about 25-30 minutes and was anonymous. Vitheas over, the investi-
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gator explained its purpose and, to thank the tpensafor participation, gave
a cinema ticket to a randomly selected participant.

RESULTS

Types of categories of objects connected
with happiness in teenagers

The main aim of the study was to collect young pefsmnswers the ques-
tions of what gave them happiness. In responsédoopen-ended instruction:
Write what makes you happe young people listed the following causes of
happiness (we took into account all answers giveratbleast 5% of the parti-
cipants): friends and colleagues (50%), parents6f@y, music (25.9%), sport
(22.4%), playing games (12.1%), eating/sweets (b2.ood grades (10.3%),
cinemal/film (8.6%), animals (6.9%), reading (6.9%)rsuing passions (5.2%),
trips (5.2%), jokes (5.2%), free time (5.2%), simgi(5.2%), other happy people
(5.2%), getting on well with family and friends 256).

The most frequent answers to the questighat objects make you feel
happy? were: a computer (50%), a mobile phone (41.38%klavision set
(17.24%), a tablet (13.79%), headphones (10.34%bijcgcle (6.89%), new
clothes (8.62%), an MP3 player (6.89%), shoes ()1 A skateboard (3.44%),
money (1.79%), a house (1.79%), a car (1.79%),raler blades (1.79%). On
average, one person namdd= 2.10 GD= 1.72) objects.

In the quantitative content analysis we includedrd®00 answers concerning
what made young people feel happy. Each answerratad by two judges in
terms of which category it belonged to. Ultimatdlye categories were distin-
guisheda posteriori “interests,” “material possessions,” “people ardmals,”
“achievements,” and “sport,” which made it possitdedevelop an instrument —
collage, used in the main research.

As illustrated in Figure 1, the teenagers usuadlyeganswers classified into
the “interests” category. The dominant type of agswas hobbies that can be
labeled as serving the purpose of satisfying trezlrier self-development and as
preferably done on one’s own (e.g., playing musinatruments, reading, play-
ing games). Meetings with friends or going to pegrtivere mentioned less often.
The category that ranked second in terms of thebeurof answers was “mate-
rial possessions,” mainly electronic gadgets. Tlstrfrequently mentioned ones
among them were tablet, laptop, and phone. Sontlkeeoparticipants mentioned
items connected with their passions, such as huiseg equipment or Manga
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comics. The third place in terms of the numbernafigations belonged to tt
“people and animals” category. The answers includgadonly family member
(e.g., mother, father, grandparents) and friends, abso celebrities and idol
The “achievements” category comprised mainly answersceming success
school, for example having good grades, complediggade with distinction, ¢
taking a high place in thematic, artistic, and $papmpetitions. “Sport” was tt
least often indicatkin the study— the sports that appeared in the answers -
mainly popular and widely available ones, such asttfall, volleyball, bash-
ball, or swimming. What the judges classified itite “other” category was iii-
cations not fitting into the remang categories (e.g., peace ortasts)

300

250 4

266
204
200 -
164
150 -
109
100 - 79
0 - : : : : — -

Interests Material People and Achievements Sport Other
possessions animals

Figure 1.The number of answers included in the analysiscéassified into particular categori

Based on the participants’ answers, we also distagd three measures
materialism, two of them being: the number of otgdthe category of “materi.
possessions,” e.gtablet, laptop, phor) that give happiness and the numbe
nonmaterial objest (from the remaining categories) that give hapgsn€&ollov-
ing the authors of the research instrument, we ahsdyzed the third measu-
namely, the implicit materialism index, being tlaio of the number of picture
presenting material possessi selected by the participant to the number c-
tures presenting nonmaterial objects Chaplin & John, 2005).
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Table 1
Descriptive Statistics — Study 1
Variables Min. Max. M SD
Number of material objects 0.00 9.00 2.10 1.72
Number of nonmaterial objects 0.00 3.00 1.04 0.86
Material to nonmaterial objects ratio .00 .54 .23 A1
Youth Materialism Scale 13.00 38.00 26.30 6.49
Family socioeconomic status 3.00 10.00 6.25 1.86
Practicing sports 20.00 50.00 35.43 7.02

Categories of happiness, explicit materialism,
and readiness for self-improvement

The analysis of Pearsorgevealed statistically significant negative caarel
tions between the number of objects from the noaralistic category men-
tioned by the participants and explicit materialigns -.28,p < .035). The more
nonmaterial objects a teenager listed in respomgbed question of what made
him or her happy, the lower he or she scored oremaism. We found no signi-
ficant correlation between explicit materialism ahd number of listed objects
from the materialistic category of happiness (06,ns).

It also turned out that the number of objects fribi® materialistic category
of happiness correlated significantly positivelyttwiamily socioeconomic status
(r =.22,p < .05). The higher the children rated the econastatus of their fami-
ly, the more material possessions they listed spoase to the question about
happiness.

Based on the analysis of Pearson'sie found a significant negative correla-
tion between the number of objects chosen frommntiagerialistic category of
happiness and readiness for self-improvement, whalieator was the attitude
towards practicing sports:= -.27, p<.05. This means that the more material
possessions a teenager chose in response to te#oguabout happiness, the
more negative attitude he or she had towards pragtsports.

Thus, we established in Study 1 what the mateti@lend nonmaterialistic
categories of teenagers’ understanding of happic@sgprised. As hypothesized,
we demonstrated that materialism was associatdd lawter readiness for self-
-improvement. Contrary to expectations, we founat tlamily socioeconomic
status was positively associated with teenage mésen.
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Study 1 was exploratory, and therefore in ordewedfy the associations
measured in it concerning the link between materialand readiness for self-
-improvement as well as to determine how explicitdl amplicit materialism is
related to self-esteem, we conducted Study 2.

STUDY 2

The aim of the study was to analyze the links gbliait materialism (inves-
tigated using the method of happiness collage) wkplicit materialism, self-
-esteem, and readiness for self-improvement. Wel ke research instru-
ments: theYouth Materialism Scale (YMS)e Self-Esteem Scaland theScale
of Readiness for Self-Improvemelntresearch on American young people it was
demonstrated that there is a negative link betweaterialism and teenagers’
self-esteem (Chaplin & John, 2007; Kasser, 2005k BaJohn, 2011). It was
also observed that in early adolescence a decinaself-esteem is associated
with an increase in teenage materialism (Chaplidadan, 2007). As regards
readiness for self-improvement, it is connectedhwitendency to improve one’s
own traits, abilities, and well-being (Taylor, Net& Wayment, 1995) and thus
constitutes a natural way of enhancing one’s coenmet and maintaining the
sense of self-worth (Sedikes & Strube, 1997); ttosresponds with the idea
proposed by Kasser and colleagues (2004) that btieeaauses of materialism
Is the lack of satisfaction of psychological neads|uding the need for compe-
tence and self-acceptance. As already stated artbwers given to questions in
a scale measuring explicit materialism may be suhgedistortion due to people
answering them in line with the dominant culturapectations (cf. Chaplin &
John, 2007; Kasser & Ryan, 1996; Mick, 1996). Redeaonducted on young
Poles reveals that being a materialist is percenegghtively (Czepielinda, 2014).
We therefore assumed that implicit materialism wiooé associated with a de-
crease in self-esteem and with readiness for sgifévement to a greater degree
than explicit materialism.

In Study 2, we formulated four hypotheses relatmghe presented theories
and research findings:

H1: Materialism measured by means of collage wal dignificantly posi-
tively associated with materialism measured by mexdrihe YMS.

H2: Materialism measured by means of collage wdldignificantly nega-
tively associated with scores on the Self-EsteeateSc
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H3: Materialism measured by means of collage wdldignificantly nega-
tively associated with scores on the Scale of Resdi for Self-Improvement.

H4: Self-improvement and self-esteem will explaimplicit materialism to
a greater extent than explicit materialism.

METHOD

Sample

The participants were 100 students: 46 boys andifiel The mean age in
the sample wa$! = 14.44 GD = 0.86). The participants were middle school
students from the Pomorskie Voivodeship, Polandmfifamilies with average
and slightly above-average level of material wefarhe study was conducted in
March and April 2015.

Instruments and procedure

The happiness collage methodChaplin & John, 2005). Happiness collage is
an instrument consisting of five cork boards witktpttoned pictures on them
representing five categories: Board 1 — “sport,’aBb2 — “hobby,” Board 3 —
“people and animals,” Board 4 — “material possessioBoard 5 — “achieve-
ments,” plus one empty board. A study starts wittresentation of a set of ob-
jects on the five cork boards. Next, each participa asked to choose those
pictures from the five boards that show what malkies or her happy and to
place them on the separate cork board (the empty—owithout pictures; see
Appendix 1). After the completion of the task, tteticipant is asked to explain
briefly why he or she has chosen those particulztuges (the purpose of this is
to specify what the choice actually concerned: nt®bjects or nonmaterial
circumstances related to them). The participanegign explanation for each
picture. The investigator writes down the particfmanswers and takes a photo
of the collage arranged by the participant. Thell@f materialism for a particu-
lar person is computed as the ratio of the numbgricdures from materialistic
categories to the number of pictures from nonmalistic categories chosen by
that person.

Youth Materialism Scale (YMS; Goldberg et al., 2003, cf. Zawadzka & Le-
wandowska-Walter, 2016). As in Study 1, the YMS waed also in this case.
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The reliability of the scale measured by meansroh@ach’s in the study sample
(N =100) was acceptable and equakte .78.

Rosenberg’s Self-Esteem Scal(SES; 1965, adapted into Polish by Dzwon-
kowska, Lachowicz-Tabaczek, & taguna, 2007) is usedheasure general atti-
tude towards oneself — self-esteem. The scale stgnef 10 items concerning
self-beliefs. Young people respond to each itemguai 5-point scale (1 strong-
ly disagree 5 —strongly agreg The reliability of the scale measured by means
of Cronbach’s test in the study samph=<100) was acceptable and equal to
o =.63.

The Scale of Readiness for Self-Improvemer(SRSI; Zawadzka, 2014; Za-
wadzka & Szabowska-Walaszczyk, 2011). The scalesunea readiness for self-
-improvement understood as the intention to stitvenprove one’s traits, skills,
health, or well-being. This instrument consistsldfitems that make it possible
to measure two variables: readiness to improveahés.g., “I strive to really
improve my traits”; “I actively strive to be a bettperson,” “Working on my
character is important for me”) and readiness ke teare of one’s health (e.g.,
“| strive to really improve my health,” “I often atrol my health condition”).
Responses to the items of this instrument are ateiicon a 5-point scale, from
1 — not at all true about meto 5 —very true about meThe Cronbach’s
o reliability analysis showed a high reliability obth subscalesa = .82, for
Readiness to Improve Oneself ané .71 for Readiness to Take Care of One’s
Health. In view of the scope of the present analysie used a subscale of the
SRSI — namely, the Readiness to Improve Onesédk . sca

Procedure. Before the study, the teenagers’ parents conseatéueir parti-
cipation. The study was conducted on an individiedis with each student. The
investigator invited a student to the research rdonated in the school, and said
in very general terms what the study was about.tNee participant arranged
a collage. After arranging the collage, he or sbmmeted the questionnaires.
When the tasks had been completed, the investitfaaoked the participant and
answered the teenager’s questions, if there werecancerning the study.

RESULTS
Correlations of implicit and explicit materialism with self-esteem and

readiness for self-improvement.Table 2 presents descriptive statistics for all
the variables measured in Study 2.
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Table 2
Descriptive Statistics — Study 2
Variables Min. Max. M SD
Implicit materialism 0.00 5 0.32 0.51
Explicit materialism 10.00 45 25.89 7.41
Self-esteem 20.00 44 32.86 5.28
Readiness to improve oneself 18.00 54 41.15 6.85
Readiness to take care of one’s health 3.00 15 10.28 2.66

In order to test the hypotheses, we performed atysis of Pearson’s cor-
relations. The analysis revealed statistically icgint associations of materi-
alism measured by means of collage with each ofghmining measures.

In accordance with hypothesis H1, materialism messby means of col-
lage correlated significantly positively with matdism measured by means of
YMS (r =.33,p <.001). The obtained results confirmed hypothé$2sand H3
as well: the level of materialism measured by meainsollage was negatively
related to self-esteem € -.21,p < .05) and readiness for self-improvement: both
readiness to improve oneself{-.30,p<.01) and readiness to take care of
one’s healthn(= -.17,p < .80 — a result at the statistical tendency levied sum
up, it can be concluded that the higher was thel lefsmaterialism measured by
means of collage, the higher was the materialisrasmed with YMS and the
lower were both self-esteem and readiness forisgdfovement in the tested
teenagers.

It should be added that the correlations of mdismameasured by means
of YMS with the Self-Esteem Scale and the ScaleRefadiness for Self-
-Improvement were not statistically significant.

Self-esteem and readiness for self-improvement
as predictors of explicit vs. implicit materialism

We performed a hierarchical regression analysighith the explained var-
iable was implicit materialism (Model 1) and exglimaterialism (Model 2).
The predictors in both models were self-esteem asadiness for self-
-improvement. Model 1 turned out to be statisticalignificant after the intro-
duction of each of the tested variables, namelif:esteem and readiness for
self-improvement R = .31, R* = .10, F(3, 96) = 3.51,p < .02), while Model 2
was not statistically significant in either of theo steps,F(3,96) = 1.80,ns
Thus, both self-esteem and readiness to improvsetinexplained implicit mate-
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rialism but were not predictors of explicit matdisen (cf. Tab. 3). This means
that a decrease in self-esteem and readinesslfamgeovement stemmed from

seeking happiness in material possessions and mBwsitive attitude towards

buying and money was not significantly associatétl gelf-esteem or readiness
for self-improvement.

Table 3
Hierarchical Regression Analysis Coefficients. Defgan Variable: Implicit Materialism — Study 2
Predictors i t AR? F
Step 1
Self-esteem -0.21 -2.10* .04 4.39*
Step 2
Self-esteem -0.11 -1.07
Readiness to improve oneself -0.27 -2.05*
Readiness to take care of one’s health 0.02 0.13 .06 2.98*

Level of significance: P < .05

DISCUSSION AND CONCLUSIONS

In Study 1 we found that, when asked what gave thappiness, young peo-
ple most often mentioned nonmaterial causes, sscfamily ties or having
a passion, rather than wealth or buying gadgets.alde established that the
teenager’s (explicit) materialism is higher if feaw@onmaterial objects (rather
than material ones) bring happiness to his or hedr(Study 1). This state of
affairs may to some extent explain the absenc&efiypothesized statistically
significant association of increased explicit miatiesm with lowered self-esteem
in the tested group (Study 2). Research showsythatg Poles have a negative
stereotype of a person attaching excessive impmegteommaterial goods (Czepie-
linda, 2014). It can therefore be supposed thaheabf explicit level of attitudes
towards materialism in teenagers, material goodsveealth do not “add value”
to a person, since they are not socially approatdes.

The results of research conducted on American y@auople are different —
explicit materialism in that case is associatechviitw self-esteem. This may
stem from the fact that the attitude to materialigstill different in young
Americans than in young Poles. Scores on explieitemialism are inflated in the
case of young Americans, which is related to caltanodels promoting materi-
alistic values as a path to success and happindgs (Chaplin & John, 2007).
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It should be added that the internalization of tigjse of values is considerably
influenced by upbringing in the family and accesséonsumption goods. Some
indications that the cultural models preferred agndmericans will gain ground
in Polish society in the course of further econodgwelopment are provided by
the results of Study 1: children from families witigher declared economic
status indicated a higher number of material passes in response to the
question about happiness.

Except one hypothesis, concerning the relation eetwexplicit materialism
and self-esteem, the remaining hypotheses weréargwd. It turned out that in
the tested group of Polish teenagers implicit nigiem was significantly asso-
ciated with low self-esteem (Study 1) and low reads for self-improvement
(Studies 1 and 2). This means it is not so muctddwared preference for mate-
rialistic values as actually (though not conscigudeeking happiness in the
possession of material objects (or rather spebifamd images) that lowers self-
-esteem and willingness to improve oneself. Moreowethe presented study we
established that self-esteem and readiness to wepmeself are good predictors
of materialistic understanding of happiness in yppeople. This can be inter-
preted as showing that the lower is the self-estarththe greater is the unwil-
lingness to take action to change oneself, thednighthe level of implicit mate-
rialism.

An interesting result, though contrary to the agstions and findings of
American research, is the one showing a positilaion between family socio-
economic status and teenage materialism (Studiyhlg.result is consistent with
the discourse according to which the sources oériadism lie, on the one hand,
in poverty (economic deprivation in the family),daon the other — in excess
(growing up in the culture of consumption). Thedstwof Polish teenagers re-
veals that high (rather than low) self-reported ifgrsocioeconomic status is
associated with materialism.

The obtained results show one other important thirftappiness collage
based on a materialistic and nonmaterialistic ustdading of happiness is
a very useful instrument in exploring the issugaing people’s materialism (cf.
Chaplin & John, 2007). Study 1 confirmed that th@piness of Polish as well as
American teenagers can be related to five categofi®bjects/events: interests,
people and animals, sport, achievements, and rabperssessions. These catego-
ries are the basis for obtaining an answer reggrdihat makes children and
young people happy. Further studies using this ate8hould be conducted in
order to test its reliability and validity, whick hecessary to construct a com-
monly available instrument enabling the measureragimplicit materialism.
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The results of both studies indicate that it istteasurement of implicit ma-
terialism by means of collage that makes it possiblfully identify the negative
influence of materialism on teenagers’ well-beingamely, on their self-esteem
and readiness to improve themselves (which ise@lt self-realization).

In further studies on materialism and well-beingciildren and youth, both
implicit and explicit materialism should be examdnesince only this kind of
measurement will reveal the essence of the relattested. Another outcome
of these studies can be effective efforts of pslagists, parents, and teachers
to better understand the sources of happinessiidreh and youth as well as
to prevent the negative effects of materialismeifessary.
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APPENDIX 1

A SAMPLE HAPPINESS COLLAGE
BY AMIDDLE SCHOOL STUDENT
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